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MARKETING MANAGEMENT (CORE)

Time: 2:00 Hours Marks: 56
Instructions:
1. Figures to the right indicate marks.
2. There are four questions in the question paper.
3. Write any one from Que.1 and Que.2
4. Que. 3 & 4 is Compulsory.
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ENGLISH VERSION
Que-1  What is Marketing? Explain the Evolution of Modern Marketing. (20)
OR
Que-1  What is Market segmentation? Explain the criteria of Effective Market Segmention and Discuss
various bases of segmenting Consumer Markets.
Que-2  What is pricing? Explain Pricing Policies. (20)
OR
Que-2  Explain marketing strategy at various stages of Product Life Cycle.
Que-3  Explain the concept of Distribution Channels and Discuss the various types of middlemen in (18)
detail.
OR
Que-3  What is Market Logistics? Explain its importance and discuss the major logistics decisions.
Que-4  Explain the major components of Promotion Mix. (18)
OR
Que-4  Discuss on various factors while selecting the Advertising Media.
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